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Legal Notices 
 
The information presented herein represents the view of the author as of the date 
of publication. Because of the rate with which conditions change, the author 
reserves the right to alter and update her opinion based on the new conditions. 
The guide is for information purposes only. While every attempt has been made 
to verify the information provided in this guide, neither the author nor her 
affiliates/partners assume any responsibility for errors, inaccuracies or omissions. 
Any slights of people or organizations are unintentional. If advice concerning 
legal or related matters is needed, the services of a fully qualified professional 
should be sought. This guide is not intended for use as a source of legal or 
accounting advice. You should be aware of any laws which govern business 
transactions or other business practices in your country and state.  
 
Statement of Earnings/Disclaimer. Every effort has been made to accurately 
represent this guide and it’s potential. Even though this industry is one of the few 
where one can write their own check in terms of earnings, there is no guarantee 
that you will earn any money using the techniques and ideas in this guide. 
Examples in this guide are not to be interpreted as a promise or guarantee of 
earnings. Earning potential is entirely dependent upon the person using this 
guide, ideas and techniques. I do not purport this as a "get rich scheme." 
 
Any claims made of actual earnings or examples of actual results can be verified 
upon request. Your level of success in attaining the results claimed in this guide 
depends on the time you devote to the program, ideas and techniques 
mentioned; your finances, knowledge and various skills. Since these factors differ 
according to individuals, I cannot guarantee your success or income level nor am 
I responsible for your actions. 
 
All Rights Reserved. No part of this guide may be reproduced or transmitted in 
any form whatsoever, electronic, or mechanical, including photocopying, 
recording, or by any informational storage or retrieval system without express 
written, dated and signed permission from the author.  

______________________________________________________________________________________ 
©2013 MySMARTblog - All Rights Reserved                         http://www.MySMARTblog.com 
 

Page 4 of 41 



Blogging 101:  A Real Estate Agent's Guide to Boosting Business and Getting Tons of Leads Online 
 

Table of Contents 
Table of Contents .................................................................................................. 5 
About the Author ................................................................................................... 6 
How to Use this Blogging 101 Guide .................................................................... 7 
Chapter 1:  The Power of the Real Estate Blog .................................................... 8 

What is a blog? .................................................................................................. 8 
Blogging Builds Your Business and Your Brand ............................................... 9 

Chapter 2:  10 Ways a Blog Boosts Your Business ............................................ 10 
1.  Increases Lead Generation by Pulling in Website Traffic ........................... 10 
2. Converts Leads to Clients ........................................................................... 10 
3. Enhances Visibility Among Existing and Potential Clients ........................... 11 
4. Provides a Competitive Advantage ............................................................. 11 
5. Brings in Buyers (and Sellers) by Showcasing Listings ............................... 12 
6.  Demonstrates Your Superior Services ....................................................... 12 
7. Builds Your Reputation as a Real Estate Expert ......................................... 13 
8. Inexpensively Markets Your Business ......................................................... 13 
9. Educates Clients about Your Local Market ................................................. 13 
10.  Builds Trust .............................................................................................. 14 

Chapter 3:  Getting Started - As Easy As 1, 2, 3 ................................................. 15 
Step 1:  Picking the Blog Platform that Works Best For You ........................... 15 
Step 2:  Choosing and Buying the Perfect Domain Name ............................... 17 
Step 3:  Writing Content for Your Blog ............................................................ 20 

Chapter 4:  Keywords Help People Find Your Blog ............................................ 26 
Which Keywords Should YOU Use? ............................................................... 26 
Professional Keyword Research ..................................................................... 27 
How and Where to Use Keywords ................................................................... 28 

Chapter 5:  Links Add Value ............................................................................... 29 
Chapter 6:  Kick Your Blog Writing Up a Notch ................................................... 31 

Know Your Readers ........................................................................................ 31 
Watch Your Typos, Grammar and Punctuation ............................................... 31 
One Topic Per Post ......................................................................................... 32 

Chapter 7:  How to Find Relevant Topics ........................................................... 33 
Sample Blog Topics You Can Use .................................................................. 34 
Don't want to write your own blog content? ..................................................... 35 

Chapter 8:  Encourage People to Comment On Your Blog Posts ....................... 36 
Chapter 9:  Generate More Leads by Marketing your Blog ................................. 37 
Chapter 10:  So What's the Downside? .............................................................. 39 
Chapter 11:  What if I Don't Want to Write My Own Blog Posts? ........................ 40 
Chapter 12:  What's Next? .................................................................................. 41 
Congratulations! - Now Get to Work ................................................................... 41 

______________________________________________________________________________________ 
©2013 MySMARTblog - All Rights Reserved                         http://www.MySMARTblog.com 
 

Page 5 of 41 



Blogging 101:  A Real Estate Agent's Guide to Boosting Business and Getting Tons of Leads Online 
 

 

About the Author 
 
Mikel Erdman’s 20+ years of marketing experience 
encompasses everything from the real estate and 
mortgage industry to multiple start-up technology 
ventures. 
 
His hands on experience in relationship-based 
selling gives you a unique perspective on how you 
can maximize the use of technology to help drive 
your business forward. 
 
Mr. Erdman started his sales and marketing career in Vancouver, Washington in 
the mortgage industry as a loan officer shortly after graduating from the 
University of Oregon with degree in Political Science. 
 
What does Political Science have to do with Sales and Marketing?   
 
Well, most of what Mikel studied has to do with how people and societies interact 
on the national and international stage. One of the common themes that run 
through strong organizations is their ability to communicate with one another 
effectively and build long-term, trusting relationships. 
 
Mikel is the Founder and President of MySMARTblog, LLC which helps busy 
professionals maintain a professional appearance online while maximizing 
automation to drive greater repeat and referral business. 
 
Mikel has taken that knowledge and applied it successfully to his businesses 
over nearly two decades and is eager to share some of these principles with you. 
 
Enjoy this book and put the tips and strategies to work in your business right 
away. After all, imperfect action is one hundred times better than no action at all. 
 
To get in touch: 
 
Mikel Erdman 
mikel.erdman@mysmartblog.com 
www.MySMARTblog.com  
623-547-5899 
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How to Use this Blogging 101 Guide 
 
As the title Blogging 101 indicates, I've written this guide for absolute beginners 
to blogging. So, depending on your knowledge level of blogs and the internet, 
you may not need to read all the chapters. Instead, review the Table of Contents 
and read only those sections that are helpful to you. 
 
For example, if you already have a website or a blog, you may want to skip the 
first couple of chapters about how to select your blog software and how to 
choose and purchase a domain name. 
 
The chapter on Writing Blogs is great for anyone, even seasoned bloggers who 
may want to freshen up their blog writing. 
 
If you need any clarification or have any questions about information in this 
guide, please email me at mikel.erdman@mysmartblog.com . I promise to 
answer your emails! 
 
And when these techniques boost your leads, please shoot me an email at 
mikel.erdman@mysmartblog.com .   
 
I'd love to add your success story to future editions of this guide and to my 
MySMARTblog website. 
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Chapter 1:  The Power of the Real Estate Blog 
 
You work in an industry that moves at the speed of light… you trek from house to 
house, return and make calls, set up open houses, advise clients, present offers, 
and a million other things – all while trying to grow your business AND have a 
life.   
 
To top it off – you’re trying to come up with a marketing plan that works – a plan 
that is worth your time and hard-earned money. 
 
What’s a real estate agent to do? 
 
There is a way to build your brand and generate leads – a tool that remains 
largely poorly utilized in real estate – a way to make your presence known and 
position yourself as a real estate expert not only in your community, but in the 
world. It’s called BLOGGING – and it is the hottest thing in real estate marketing 
since internet marketing began. 
 
According to the 2013 NAR Profile of Home Buyers and Sellers, 92% of people 
surveyed used the Internet as an information source during a home search.   
 
Did these people land on your web page? If so, did they find a reason to stick 
around? An even better question might be – did they find a reason to return? A 
blog can make all those things happen. 

What is a blog? 
 
You may think that a blog is simply another marketing tool – like newsletters, 
print advertisements and a website – a tool that gets your name and face out to 
prospective clients.   
 
Except, a blog is better because it is:  
 

• Quickly and easily updated at regular, short intervals, allowing for timely 
information and advice. 

 
• A traffic magnet – Search engines love blogs because of their fresh and 

frequent new information. 
 

• Interactive because people can leave comments on your blog. 
 

• A trust builder – Studies show that people tend to trust information written 
on a blog more than on traditional websites. This prompts them to take 
action quicker and more often than a traditional site. 
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Blogging Builds Your Business and Your Brand 
 
As a real estate agent, you can't sell a house directly via your website. Unlike 
retail and service oriented websites, real estate websites are all about brand 
building and lead generation. Blogging is the secret weapon to successfully doing 
both of these things.   
 
Adding a blog to your marketing repertoire is one of the easiest and least 
expensive things you can do. If you follow the advice provided in this guide, a 
blog can be a huge boon to your business, with the ability to generate new leads 
and make yours a household name.   
 
How do you set yourself apart, brand yourself and become a top producer in your 
field? Is it possible? YES! 
 
It all starts with a BLOG. 
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Chapter 2:  10 Ways a Blog Boosts Your Business 

1.  Increases Lead Generation by Pulling in Website Traffic 
 
Ever wondered how a website gets on the first page of a search engine? Or even 
more amazingly, how a website gets multiple links on the first page of Google? 
To make a long (and complicated) story short, websites are crawled by “spiders” 
sent out by search engines to find and then index, or catalog, sites. Sites with 
numerous links and a lot of content (along with new and changing content) will 
rank higher on search engines than those sites with fewer links and stagnant 
content.   
 
Without getting too technical, the most important thing to know about your 
ranking is that in order to continue to climb to the top of the search engines, you 
need to have fresh and relevant content. That is, content which is updated or 
added to on a monthly, weekly, or ideally daily, basis and which is directly related 
to what’s happening now in the real estate industry. One of the fastest and 
easiest ways to add fresh, current content to your website is through a blog.   
 
Posting new blog entries two, three or even five times a week will start to move 
your website up through the rankings thereby bringing more visitors (i.e. traffic) to 
your site. While increased traffic takes time to build, once you have more traffic 
coming to your site, your ability to generate leads increases exponentially! 
 

2. Converts Leads to Clients 
 
As a real estate agent, generating leads and turning those leads into clients is 
the most important goal of any marketing campaign you launch. But as most 
agents know, marketing yourself and your services effectively is difficult to do.   
 
Enter the blog. 
 
A blog is similar to meeting with a potential client to offer advice. While your client 
is sitting at their computer sipping coffee; through a blog, you subtly demonstrate 
your real estate expertise and what you can do for clients. Better yet, a blog 
allows you to explain what you know and what you do in a personal, 
conversational manner. 
 
A successful blog pairs up your expertise with your personality to display “the 
whole package." Here is where potential clients get to see your human side. It’s 
where you can let your hair down, so to speak.   
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A blog is an easy-to-use marketing tool that allows you to make a personal 
connection with prospective clients that you might otherwise never meet. This is 
a tool that lets clients know you’re not only knowledgeable enough to represent 
them well but that you also have the people skills to make any real estate 
transaction as smooth, stress-free and pleasant as possible. 
 

3. Enhances Visibility among Existing and Potential Clients 
 
You’ve probably heard the old adage that it's easier (and less expensive) to keep 
an existing client than to find a new one. All successful agents know that a 
flourishing real estate business can be created largely from past clients and 
referrals if agent/client contact is maintained over time.     
 
The primary method for keeping that contact alive has been, for many years, 
direct mail pieces such as postcards and newsletters. While these traditional 
marketing materials can be effective, they are very expensive to print and mail, 
and time consuming to create. 
 
Blogs are challenging newsletters as a more manageable marketing tool for real 
estate professionals (and blogs are winning!). The blog format is less expensive, 
easier to create, and can be updated daily.   
 
Adding new blog posts not only brings the search engines running back to your 
site multiple times a day to give you faster indexing and better rankings, but it 
also gets your visitors and clients running back to your site more consistently. 
This allows you to stay in almost constant contact with potential, current and past 
clients. 
 
Bonus Tip: Blogs can automatically “syndicate” or push content through your 
social networks as well. This allows you to stay in front of your Sphere of 
Influence easily and automatically! 

4. Provides a Competitive Advantage 
 
Chances are you work in a market where you're competing against other real 
estate agents. With more and more agents offering add-on services like home 
staging, the number of ways you can stand out are dwindling. 
 
With blogging, however, a competitive marketing strategy is readily available. 
The popularity of blogging continues to grow along with other forms of social 
media, and the experts agree that blogging turns social networking into business 
networking.  
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Now is the time to blog. The sooner you start, the sooner you’ll find yourself 
ahead of the game. By the time your competitors figure out how to consistently 
blog, you’ll be a blogging expert! 
 

5. Brings in Buyers (and Sellers) by Showcasing Listings 
 
Home sellers want the assurance that everything that can be done by a real 
estate agent is being done to increase the visibility of their home for sale. 
Increased visibility means increased odds of finding a buyer. 
 
While most REALTOR® websites show listings, a blog is a great tool to expand 
upon your run-of-the-mill listing and reach a larger crowd. Adding a video or 
podcast of homes you’ve listed, along with some interesting details about the 
home, can amount to an open house online. Even if your listings already offer 
virtual tours, these virtual tours can be embedded into your blog post to gain 
greater exposure for each listing. You can then link to your blog from your 
Facebook, Twitter or LinkedIn account to further market your listings. 
 
This nifty feature not only has the potential for increased sales but is yet one 
more marketing tool you can offer your clients. And what better way to sell your 
services than to let clients and potential clients see you in action through your 
blog. 
 
Bonus Tip: Blogs are a great tool to use video in your marketing. The easiest of 
all is YouTube, which integrates easily into your blog posts and pages. Plus, 
YouTube is owned by Google and video ranks the fastest of any content in 
search engine results! 

6.  Demonstrates Your Superior Services 
 
Do you offer free home staging services to clients? Do your listings include the 
latest in high-tech marketing methods? Your blog can demonstrate the superior 
services you provide to clients. 
 
Not only can your blog talk about what you offer clients, but you can also show 
your clients what steps they need to take before, during, and after a sale. For 
example, you can educate clients about the importance of home staging by 
showing them a home before and after staging through photos or a video on your 
blog. 
 
Or what about directly discussing (and thereby, answering) many of the 
questions potential clients have when looking for an agent? A blog allows you to 
answer questions, overcome objections and speak to your clients before they 
reach out to you.    
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Your blog posts can also help potential clients who are trying to decide the right 
time to make a move. Basically, your blog is like a one-on-one sales and advice 
session – no appointment necessary.  

7. Builds Your Reputation as a Real Estate Expert 
 
A real estate transaction is one of the most stressful events in life. What better 
way to take clients and potential clients by the hand and guide them through the 
jungle of real estate than through a blog. Not only can you cover a myriad of 
topics, but you can do so in a professional, friendly manner telling clients you 
know what you’re talking about and making them feel comfortable at the same 
time.  
 
Agents in the know take advantage of blogs as a way to demonstrate what they 
know. Giving clients the opportunity to see what you do and then helping them 
understand the market and the intricacies of home buying and selling will reveal 
your expertise and personality.   

8. Inexpensively Markets Your Business 
 
A blog costs very little to set up and maintain. If you’re blogging on your own, 
your primary expense will be the time it takes to write and post blog content. If 
you hire a ghost blog writer, you’re only looking at a relatively small amount of 
your marketing budget needed to cover writing costs. In Chapter 11 of this guide, 
I'll tell you how to get high-quality, pre-written blog content at a price so low, it'll 
make you smile. 
 
Not many marketing tools are as inexpensive or offer you the potential for such a 
large return on investment as the blog. 

9. Educates Clients about Your Local Market 
 
Live in a market with rising property values? Is your local economy expected to 
take a downward turn in the near future, possibly plunging home prices to an all-
time low? The people who live in your market want to know what’s going on 
where they live. Who better to educate them about the ups and downs of the 
market than you? 
 
Not only can you talk about general and specific market fluctuations in your blog, 
but, if you choose, you can insert more localism into your content. In other words, 
you can bring in your local business community through your blog by talking 
specifically about events, places and people in your market. 
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Blogging about a hot local issue is sure to get attention and capture readers who 
may not even be in the market to buy or sell a home at the moment. Mentioning 
local businesses also helps establish a relationship with other business owners 
who may be potential clients or may recommend you to others. 
 
The best part of real estate blogging is that every person, regardless of whether 
or not they are in the market to buy or sell a home, wants to know what’s going 
on in his or her own neighborhood. With that in mind, you have a sea of people 
waiting to hear what you have to say – so jump in and start blogging! 
 

10.  Builds Trust 
 
In Kevin Hogan's book The Psychology of Persuasion, he describes the "Law of 
Friends," which states that someone is more likely to do what you ask if they 
believe you have their best interests in mind. 
 
This arguably applies even more in the rapidly changing online environment.  
 
People find it harder to know who to trust so they are looking for someone who 
will help them rather than sell to them. 
 
Additionally, to build trust in any environment, you must prove yourself to 
potential clients.  
 
But, how do you build trust on the Internet? 
 
By sharing your knowledge and information. 
 
Prospects don't care much about what you have done or what you are trying to 
do. They want to know what you can do for them.  
 
Your blog content provides you the ideal opportunity to show your prospects how 
you can serve their needs. Your blog is a powerful trust-building tool. 
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Chapter 3: Getting Started – As Easy As 1, 2, 3 
 
Perhaps one of the greatest obstacles a real estate agents faces when it comes 
to getting a blog off the ground is fear. Fear of the technology, fear of all those 
fancy internet-related buzzwords (SEO, keywords, meta tags, etc.), and even 
fear that they won’t be able to handle all of the writing.   
 
However, with the computer knowledge that most agents already possess, 
there’s nothing simpler than launching a blog. 
 
Here’s how to get started, in 3 easy steps: 

Step 1: Picking the Blog Platform that Works Best For You 
 
First, what is a blog platform? A blog platform is the program or software used to 
operate and publish your blog.  
 
I highly recommend hiring a professional to set up your blog. When you hire 
someone who knows exactly how to properly create a real estate blog, they'll set 
it up so it looks great, brands your business, is search engine optimized, and 
includes all plug-ins (tools) that you need. 
 
If you don't hire someone who knows what they're doing, you'll end up having to 
learn about all the things I just mentioned. And who wants to do that? Not me! 
 
Rather than tell you all the different companies who can set up a blog for you, I'm 
going to go straight to the bottom line. Following are my recommendations on 
who to hire to set up your blog based on your needs and circumstances. 

Do you already have a real estate website? 
 
If you already have your own real estate web site, your site may have a blog or 
have the ability to add a blog. It’s a little tricky to understand, but the key thing to 
understand is if your website is built on the WordPress platform. If so, then the 
blogging feature may just need turned on in the website. Ask your webmaster 
today! 
 
Many times, the platform that traditional, industry-specific websites are built on 
do not include a blogging feature. The primary reason for this is that the 
technology that most of those sites were built on preceded the blogging 
revolution.  
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The unfortunate thing for those companies is that there is no way to get the same 
functionality that you get with a WordPress based website using those older 
technology frameworks. 
 
Therefore, many people use a traditional industry-based website for some pieces 
of functionality (because it is cheaper to pay the small monthly fee than re-
develop all of the features that those sites come with) and then add a WordPress 
based website to run as an addition to their traditional site. 
 
This is a very effective way to get the “best of both worlds.” 

Do you want an effective blog with a custom-look? 
 
There are several ways to get a WordPress website set up and customized.  
Most of the time, the fees can run from $3,000 – $10,000 in setup and design 
costs when using a traditional web developer. 
 
There are less expensive ways to get the job done. You can use outsource 
websites like Elance (http://www.elance.com) to post a project and get bids.   
 
A second option would be to hire an outsourced employee through oDesk. 
(http://www.odesk.com)   
 
I have personally worked with all of these options, and they have all created 
blogs using WordPress (the very best blog platform available).  
 
The only downside to using an outsourced provider is that you have to manage 
the project yourself which can take a lot of time.   
 
Most times you will need to hire different people to do separate aspects of the 
project. As an example, the developer who builds the website may not be very 
good with graphic design. Therefore, you’ll have to hire a graphic designer 
separately. 
 
The best option that I can recommend is MySMARTblog 
(http://www.MySMARTBlog.com). Yes, I know, that’s my company. But here’s 
why I recommend our SMARTblog product. 
 
We set up the entire WordPress website including the blog for you. We include 
custom graphic design to get a very professional look and feel. We also add your 
custom pages, menus, photos and videos to the site for you. We include the 
best-in-class software plugins and pay for the licenses so you don’t have to. 
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Do you already have a fabulous webmaster who knows HTML backwards 
and forwards, knows all about WordPress blogs and the many plug-ins and 
can easily do all the technical work himself/herself? 
 
Everything I've read and learned about blogs indicates that WordPress is the 
gold standard of blogs. All my blogs are on WordPress. It’s particularly well-loved 
because it’s favored by Google and has a variety of themes (or templates) and a 
multitude of tools that you need to make your blog work for you. But since your 
webmaster is so fabulous, I'm sure he/she already knows all this. Just tell your 
web magician to do her/his thing, and you'll have a great WordPress blog. 
 
CAUTION: I do not recommend wasting your valuable time setting up a blog.  
Not because you aren't capable, but because you're wasting your earning time 
setting up a blog instead of selling real estate. You’re really best off to hire a 
professional to do the work and focus on the high-dollar activities in your 
business! 

 

Step 2: Choosing and Buying the Perfect Domain Name 
 
Before I tell you how to choose and buy a great domain name, let's discuss what 
it is and why you need to own one. 

What is a domain name? 
 
It's an address for your website. It's like a street address for your home. 
Normally, it looks something like this: http://www.domainname.com. The domain 
name is the part "domainname."   

Why do you need to own your domain name? 
   

• Your website builds equity over time, just like real estate. If you don’t own 
your own domain name, you’re building equity for someone else’s domain. 
It only costs about $10/yr for your custom domain, so why not get one?  

 
• It helps to brand your business. 

 
• You can sell your domain name along with your website as it becomes 

more valuable over time.   
 

• When you own your domain name, the domain name looks much more 
professional. You can also have your own email associated with that 
name! 

______________________________________________________________________________________ 
©2013 MySMARTblog - All Rights Reserved                         http://www.MySMARTblog.com 
 

Page 17 of 41 



Blogging 101:  A Real Estate Agent's Guide to Boosting Business and Getting Tons of Leads Online 
 

 

Criteria for choosing your domain name 
 
If you already own a website that allows a blog to be added, contact your web 
company and ask them to set up a blog for you. You won't need to buy a 
separate domain name for your blog when it's a part of an established website. 
 
If you’re creating a blog separate from a traditional website, you'll need to choose 
and purchase a domain name exclusively for your blog. Choosing a name is not 
as difficult as you might think. Here are some tips to discovering a great domain 
name: 
 

• Include a keyword phrase. Search engines like it when your domain 
name includes your keyword phrase (the phrase people use the most 
when searching online for real estate in your area). The primary keyword 
phrases for real estate are: 

 
o “Your City” real estate 
 
o “Your City” homes 

 
o “Your City” homes for sale 

 
o “Your City” condos 
 

• Be specific. Make your domain name as short as possible while still 
clearly stating your blog’s purpose and niche. For example, 
www.yourcityrealestatepro.com as a domain/blog name is better than 
simply www.realestatepro.com. Adding the name of the city you service 
appeals to search engines and the reader wondering if they should click 
onto your blog. 

 
• Do not use hyphens or underscores.   

 
• ONLY use .com if at all possible.   

 
• Brainstorm all combinations. Here are a few examples:  

www.alandjeanbatson.com, www.michaeladdison.com, 
www.northwestmortgageloans.com, www.azhorseranches.com.   

 
• For help brainstorming, I like to go to godaddy.com and put in the 

names I've thought of. It's easy. On the first screen, you'll see "Start a 
domain name search." In the box after that, type in the name you're 
interested in and click go. A screen comes up that tells you whether the 
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name you've requested is available. Scroll down that page and you'll see 
additional suggestions for domain names that include the words you 
originally requested.   

 
Another great site to help you brainstorm ideas is NameCheap. Once 
there, click on the tab "Domain Availability," put in the keyword you're 
working with, such as Portland Real Estate, and click the Search button.  
NameCheap will generate domain name suggestions for you. 

 
• Narrow your list. Narrow down the list of available domain names to the 

ones that are the shortest, the easiest to understand over the phone and 
the easiest to remember. 

 
• Ask for feedback. Once you come up with your list of potential 

candidates for domain names, get the opinion of trusted colleagues and 
friends. Ask if they think the name is concise and easy to recall. Take note 
of any reservations or suggestions that they might offer. But, don't let them 
sway you from sticking to the points I've outlined here. 

How do you buy a domain name? 
 
I recommend buying your domain name from godaddy.com. It's fast, easy and 
inexpensive. 
 
Here are some things to be sure to do when purchasing your domain name: 
 

• When you set up an account, write down your username and password. 
 
• Spell your domain name correctly including the .com after it.   

 
• Buy your domain name for a minimum of 2 or 3 years and preferably 

longer. I purchase all my domain names for 10 years. Why? The more 
years you purchase, the more likely search engines such as Google think 
you'll be in business. It's just a small thing, but every little bit helps with 
search engine ranking. And, you don't have to remember to renew it. The 
last thing you want to do is lose your domain name to someone else 
because you've forgotten to renew it. 

 
• You don't need to buy any of the extra stuff GoDaddy (or any other 

domain registration company) recommends. 
 

• Do not choose Private Registration. It makes search engines like Google 
think there's something you want to hide. 
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After a little research and tweaking, your domain name will be claimed, your blog 
will be set up and now it's ready for content – which leads us to Step 3… 

Step 3: Writing Content for Your Blog 
 
Blogging can be fun and easy to do, but writing a blog post is more than just 
jotting random thoughts into your computer. In this step, I'll give you the essential 
elements needed to write blog content that's loved by search engines, visitors 
and subscribers.   
 
But before I jump into the writing tips, I'd like to answer two of the most frequently 
asked questions I get about blogging. 

What is a Blog Post? 
 
A blog post is the content or wording that you put on your blog. It's called a "post" 
because you post it (or in other words, you load it or add it), to your blog.   
 
Within this guide, and within the blogging community, you'll hear the term "blog 
post" used interchangeably with the terms "blog content" (or just "content") and 
"blog article" (or just "article"). All these words mean the exact same thing. 

How Long Should Your Blog Post Be? 
 
In general, you want it to be long enough to give valuable information, yet short 
enough to keep the reader's attention. 
 
Specifically, I recommend blog posts be an average of 350 words (300 to 400). A 
few of your posts can be 250, especially if you are simply commenting on 
something someone else has written. And a few of your posts can be 450 words 
or longer. But ideally, stick to the 350 word average. 
 
If a blog post is too long, break it up into a series of blog posts. This is a great 
way to keep your blog posts brief and urge the reader to check back or subscribe 
to your blog.   
 
A “Top Five” blog post can be broken up into a week of blog posts – start with 
number five and end on Friday with number one. This is also a great method for 
insuring that you will have plenty to blog about – in other words, don’t put all your 
blog posts in one basket – spread them out a little!   
 
Now, on to the essential ingredients of a blog post… 

______________________________________________________________________________________ 
©2013 MySMARTblog - All Rights Reserved                         http://www.MySMARTblog.com 
 

Page 20 of 41 



Blogging 101:  A Real Estate Agent's Guide to Boosting Business and Getting Tons of Leads Online 
 

Recipe for Writing a Great Blog Post: 5 Ingredients 

1. The Title: Hook Your Reader 
 
Many blog experts consider the title to be THE most important ingredient to an 
effective blog post.   
 
Why? Because according to blogging gurus like Jakob Neilsen, most people only 
read the first three to four words of a title in a search engine result list before they 
determine whether or not to click onto that link. That’s why – in a matter of a few 
words – a good title needs to: 
 

• Accurately describe the post 
 

• Clearly communicate any potential benefits 
 

• Provide readers with a sense of urgency 
 

• Include a keyword phrase 
 
You are also going to need to pay attention to keywords in the title, and make 
sure that the titles are search engine friendly. If you’re not sure what keyword 
phrase to include or you don’t have a clue what I mean, stay tuned, it’ll be 
explained at length in this guide. 
 
Just remember that a smart use of keywords is important in a title. For example – 
the use of the words “Hoboken real estate” versus simply “real estate” can be 
extremely helpful in search engine rankings and get your message to the right 
people. 
 
Once you’ve come up with a spot-on title, you need to continue the blog post's 
momentum with a fantastic opening. 

2. A Stellar Opening Paragraph: Showing Benefit to the Reader 
 
Do you have time to waste on reading blog posts that end up giving you no 
relevant information? NO! Neither do your clients and potential clients. You need 
to tell them in the first sentence what they will receive if they continue reading.   
 
It’s important that you make a promise to your reader that the time spent reading 
your blog will be time well spent. If you do not do this – you will lose your reader. 
Don’t let that happen! 
 
A dynamic opening, for example, might be:   
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“Has your house been on the market for way too long? Ask yourself these five 
questions to figure out why.” 
 

OR 
 
“Not having a Brooklyn real estate agent in today’s market can leave you adrift 
on a dangerous sea. But how do you find the perfect navigator? Here are five 
characteristics to search for when looking for an agent:” 
 
You can see that in both of these examples, the promise of the blog post's 
benefit is evident. You need to provide an answer to the reader’s questions or 
problems. In your opening, you need to assure your reader that when they reach 
the end of the blog post, they will walk away with their questions answered. 
 
After you’ve written your opening paragraph, you need to start providing 
answers. The easiest, most readable way to do this is through a list. 

3. Content: Make it Scannable and Intimate 
 
A fantastic opening paragraph is followed by the information you want to share 
with the reader. 
 
This wording (or content) should be written so that it is extremely easy and fast to 
read. Let's face it, blog readers (and actually all internet readers) are scanners. 
Even if they are interested in your topic, they still will most likely skim over the 
bulk of the information for those tidbits that pique their interest. 
 
Here are my suggestions on how to make your content scannable: 
 
Keep paragraphs and sentences short. As a rule of thumb, you want your 
paragraphs to be two to four sentences. Any paragraph longer than six 
sentences is definitely too long.   
 
Sentences should be brief. If you think a sentence might be too long, it is. When 
in doubt, break one sentence up into two (notice how short the sentences are in 
this paragraph?). 
 
Here's an example of a paragraph that is too long with sentences that are too 
long (just looking at this version makes you want to skip the entire paragraph, 
doesn't it?): 
 

The home buying process isn’t complete without a home inspection. Your 
Farmington real estate agent will mention it, your lender will ask about it, 
even your closer will make sure you had an inspection or understand what 
service you are waiving. Home inspections are important. No matter how 
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much you trust the seller, there are some things you need to know about 
your Farmington home before you purchase it. 

 
Here's that same information written with shorter paragraphs and sentences (this 
is the version that is easiest to read, and thus most likely to be read): 
 

The home buying process isn’t complete without a home inspection. Your 
Farmington real estate agent will mention it. The lender will ask about it. 
Even your closer will make sure you had an inspection or understand what 
service you are waiving.  
 
Home inspections are important. No matter how much you trust the seller, 
there are some things you need to know about your Farmington home 
before you purchase it. 

 
Make a list. A fantastic opening paragraph is often followed by a bullet list of 
items that provides succinct, relevant information.   

 
Looking back to our example from the Opening Paragraph section, we see an 
obvious call for a list:  
 
“Here are five characteristics to search for when looking for an agent:”  
 
The blog post would continue with a bulleted list of no more than ten simply 
stated points that will fulfill the promise of your opening.   
 
A list that is too wordy will put readers off, but a list that is concise and brief will 
both keep their attention and keep them moving down the page. Remember that 
all information in your list must be relevant to the blog post. 
 
Lists also help you write an organized, cohesive blog post and keep the content 
short and to the point. 
 
Add headings and subheadings. Another way to make your content easy to 
read is to use heading and subheadings. They break up the monotony of 
paragraphs, and make the content scannable. 
 
A heading or subheading is a line of text that indicates what the wording below it 
is about. Headings and subheadings should be short, descriptive and in bold 
font. 
 
Now that you know how to write your content so it's scannable, let's talk about 
how to make it intimate… 
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Write as if You're Speaking Directly to the One Person Reading Your Blog 
 
Reading information on the internet is truly an intimate process. Think about 
where most people are when they're searching for real estate information on the 
internet. They're in their own homes. They're most likely in their casual clothes.  
And often, in their pajamas...   
 
So, you need to write as if you're speaking directly to that one person sitting there 
in her pajamas reading your blog. 
 
To enhance that feeling of one-on-one communication: 
 

• Use "you" instead of "I" wording. Use the way I've worded this guide as an 
example of how to do this. 

 
• Write less formally. Your blog posts should sound more casual and less 

corporate. 
 

• Do not include acronyms or real estate jargon unless you explain it. 
 
The intimacy of the internet and its one-on-one form of communication are two of 
the many reasons why blogs excel at pulling in new leads and converting them to 
clients. Speaking directly to your reader, as if you're sitting across the kitchen 
table from him, will maximize that effect. 

4. Closing Paragraph: Summarize Your Point 
 
If you're writing a blog post, for example, about why a buyer’s agent for new 
construction is essential – you need to drive that point home one more time.   
Remind your reader what will happen if he or she does not get a buyer’s agent 
for new construction – they could lose time and money. Don’t leave them 
wondering what you are trying to say.   

5. Call to Action: Tell Your Readers What You Want Them to Do 
 
The final ingredient in our recipe for a great blog post is of extreme importance.  
Unfortunately, it is also the most often forgotten ingredient. 
 
Your mission here is to – IN NO UNCERTAIN TERMS – tell the reader exactly 
what you want them to do with the information you have so painstakingly 
provided! And, don't give them a number of options. Tell them ONE step to take: 
 

• Do you want them to call you?  Write: Are you ready to look at new 
construction? Call me today at 555-555-5555 to get started. 
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• Do you want them to email you? Write: Want to know more about the 
benefits of working with a Buyer's Agent? I'll email you my free report "21 
Benefits of Working with a Buyer's Agent." To request it, just email me at 
greatagent@yourcityrealestate.com (make your email a live link to send 
you an email – I'll discuss how to do this later in this guide). 

 
• Do you want them to go to your website? Write: Search for new 

construction for sale in Portland. Visit my website now at 
www.PortlandRealEstate.com (make this a live link to the “search for 
homes” on your website – I'll discuss how to do this later in this guide). 

 
Notice that in your Call to Action you're referencing the specific topic of your blog 
post. And, you're offering to give them some additional information on that topic. 
Or, you're telling them how you can help them take the first step toward fulfilling 
their specific real estate goal. 
 
A well-written blog post can accomplish great things for your business – once it’s 
packed with all of the essential elements – it’s a bit of marketing dynamite just 
waiting to explode! 
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Chapter 4: Keywords Help People Find Your Blog 
 
A keyword is a word or group of words (a keyword phrase) that people type in to 
a search engine to find information online.   
 
Have you ever gone to Google and typed in something you wanted to know more 
about like: new Johnny Depp movie (If you like Johnny Depp, try it. You'll see 
what new projects he's working on). 
 
"New Johnny Depp movie" is the keyword phrase I used to search the internet for 
information about Johnny Depp's latest movie. 
 
When people are searching for real estate information, what keyword phrases do 
you think they're most likely to use? Here is a basic list of the top several 
keyword phrases people use, and I recommend you use: 
 

• [city] real estate 
 
• [city] homes (or home) 

 
• [city] homes for sale (or home for sale) 

 
• [city] real estate agents (or real estate agent) 

 
• [city] condos (or condo) 

 
People often move the words around into different combinations like: 
 

• homes for sale in [city] 
 

• real estate agents in [city] 
 

• condos in [city] 
 
You may notice that in my list of recommended keyword phrases I give you both 
the plural and singular forms. However, search engines prefer plurals, so try to 
use them whenever possible. 

Which Keywords Should YOU Use? 
 
How do you know which keywords (and keyword phrases) will bring the largest 
number of real estate leads to your blog?  
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In general, the phrases [city] real estate and [city state] real estate are the most 
frequently used. But, should you use [city] or [city state]? 
 
As a rule of thumb, if the name of your city is used in many states, you should 
add the state. If it’s not used in many states, or if your city is the best known, use 
just the city. For example, how many cities are named St. Louis? I can only think 
of one in Missouri.   
 
But what about Springfield? I Googled "Springfield real estate" and got results for 
cities named Springfield in the following states (and in the following order).  
There's a Springfield in Illinois, Missouri, Ohio, Oregon, Massachusetts and 
Virginia. And, that's just the results from page 1 of Google!  Even the animated 
sitcom The Simpsons is set in the fictional town of Springfield. 
 
So, Google the name of your town and discover how many different states (and 
even other countries) have a city with the same name. Then, let that be your 
guide as to whether you should use [city] or [city state]. 
 
I'm going to throw one more twist in here. If you decide to use [city state], should 
you use the state abbreviation or the state name spelled out? To continue using 
Springfield as an example, should an agent in Springfield use Springfield Illinois 
real estate or Springfield IL real estate or even Springfield ILL? 
 
Unless you perform keyword research (more about that later), you won't know for 
sure which to use. Therefore, I recommend periodically using each different 
version. 
 
It's also good to periodically use the other real estate related keyword phrases I 
mentioned above. By employing this basic mix of keywords, you can feel 
confident you're including the keyword phrases most often used by people 
searching for real estate online. 

Professional Keyword Research 
 
If you're interested in finding out which keyword phrases are not only the most 
frequently used, but also the least competitive for your real estate market, you 
can have professional keyword research conducted. It's much easier and faster 
to rank high on search engines for keyword phrases that has less competition. 
 
Another reason to have keyword research performed is to find out for a fact 
whether people are searching more for [city] or [city state spelled out] or [city 
state abbreviation]. 
 
Although you'll read a lot online about how easy it is to do your own keyword 
research, I highly recommend that you not do this because: 
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• It's time consuming, unless you have the appropriate software. 
• Even if you spend the money to buy the software, you have to take the 

time to learn to use it. 
 
Compared to the hours and hours you'd waste performing this task, you can pay 
about $125 and have professional keyword research done for you.   
 
To find out more about keyword research or to purchase it, go to 
www.mysmartblog.com/contact and request a personal consultation. 
 
Now, whether you've done keyword research or you've chosen to use the basic 
keywords I recommend, it's time to learn how to use them in your blog post. 

How and Where to Use Keywords 
 
Here are basic guidelines for using keywords in your blog posts so that search 
engines (and ultimately your target audience) find your website: 
 

• Choose one keyword phrase. For each blog post, choose one keyword 
phrase to use throughout that post. This is especially true for a new blog. 
After your blog is on page one of Google for a while, you can choose to 
use more than one keyword phrase per blog post. But for now, sticking 
with one will move your blog up the search engine ranking faster.   

 
• Use your chosen keyword three to four times in your blog post.   

o Once in the title 
o Once in the first paragraph (preferably the first sentence) 
o Once or twice more anywhere you want in the post 
 

• Don’t overuse keywords. Nothing looks more obvious (or poorly written) 
in a blog post than overuse of keywords. Using a keyword too often can 
be dangerous. If a search engine picks up an overuse of keywords, this is 
considered “search engine spamming” and can result in your rank getting 
lowered or even your site being banned from the search engine. 
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Chapter 5: Links Add Value 
 
For many people, bloggers included, links are an Internet buzzword. We all know 
what they are (or at least how to click on them). But I'll bet you didn't know that 
when used appropriately, links can add value to your blog content and may help 
to increase your search engine ranking. 
 
Linking to appropriate sources is easy, if you follow these rules: 
 

• Link to authoritative websites. An authoritative website is a site that 
people generally agree is a highly valuable resource containing a large 
quantity of original material about a particular topic. Here are some 
examples of authoritative sites: 

 
o Google (the ultimate authoritative website) 

 
o About.com (authority on a multitude of topics) 

 
o Government Websites 

 
o Education Websites 

 
• Ideally, include three links in each blog post to authoritative websites 

or blogs that expand on the information in your post. Some of these links 
should be to your own website. For example, it's a great idea to link to 
your online home search. 

 
• Link to other posts in your blog. When you write a blog post that 

includes a topic that you've previously written a blog post about, include a 
link to your other blog post. Google likes to see that posts are related to 
each other, and how they are related.  

 
• Do not link to competitors' sites or sites with direct links to your 

competitors. This is an easy mistake to make in a world where almost 
every real estate agent has a website or at least a web page on their real 
estate companies' website. The last thing you want to do is lead a 
potential client off of your blog and into the arms of a competitor. 

 
• Ask yourself: Does this link provide additional, relevant information?  

Any links that you use should not be a restatement of what you just wrote 
in your blog post. The links you use should offer a resource for readers 
who want additional information on your topic that was not covered in your 
blog post. 
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• Have the link open in a new window. This keeps visitors from leaving 
your blog. 

 
Done correctly, links will give reader's more information and improve your blog's 
search engine ranking. 
 
Bonus Video: Check out this FREE Search Engine Optimization training video 
that I recorded with a client who specializes in SEO. You’ll learn the exact, step-
by-step blueprint to get your blog content to the first page of Google! 
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Chapter 6:  Kick Your Blog Writing up a Notch 
 
Once you’ve studied all the different elements that go into a successful blog, you 
may still be wondering if you have the writing chops to actually make it happen.   
 
For example, it's one thing to understand the meaning of a keyword, but another 
thing entirely when you need to make it flow naturally in your blog post.   
 
Here are some tips that will help every potential blogger, even the least 
experienced, become a better writer: 

Know Your Readers 
 
As a REALTOR®, you don’t need to do research to know your readers – your 
readers are just like the clients that you work with every day. They are real 
people with real questions, seeking real information. That’s easy. But as you 
consider topics, you need to dig even deeper.   
 
One question you need to ask yourself as you consider the market for your blog: 
Am I truly marketing to every niche that I service?   
 
For example, a blog post relating to moving into a new city would appeal to a 
niche group of your clients. But what about other types of clients? First time 
home buyers? Clients interested in new construction? There’s a nearly endless 
supply of topics and targets that will keep your blog alive and brimming with 
useful information. 

Watch Your Typos, Grammar and Punctuation 
 
Blog posts, by nature, are meant to be casual, entertaining, informative and light.  
But often blog posts are also stuffed with typos and grammatical errors and 
language that crosses the line from professional to shoddy.  
 
Following are a few rules of thumb for writing blog posts: 
 

• Bad grammar makes anyone sound less intelligent. If you never 
mastered grammar and you are writing your own blog posts, get an 
excellent proofreader. Your assistant, your neighbor, your best friend… 
chances are you know someone who will scan your blog posts for 
grammatical errors. 

 
• Eliminate typos and misspellings. Same deal with the proofreader, 

even after you’ve run your spell check. For example, your reader will 
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notice the incorrect use of “there” and “their”, so if you aren’t sure which 
belongs where, invest in an inexpensive grammar book. 

 
• Remember: This is not an email message. Email message writing is 

meant to be fast and often even more casual than blog posts. On top of 
that, many people are using acronyms in email messages (especially 
amongst the teenage population – LOL!). No, really, do NOT use those 
acronyms…they don’t belong in a blog post. 

 
• Be friendly, but not too friendly. You need to take a tone in your blog 

that can be best described as business casual. You may take your client 
to lunch and have a few laughs, but when it comes right down to it – you 
are the professional with the skills and know-how that your client does not 
possess. Your client needs your expertise, and your professionalism 
needs to be evident even in the context of a blog. 

One Topic per Post 

On some levels, this is a fairly natural and logical thing that most bloggers do.  
But occasionally, I come across a blog post that seems to want to answer every 
question known to humankind in a single post. The result can be a long, 
unfocused, rambling post that doesn’t really go anywhere. 
 
Choose one narrow topic and stick to it throughout your post. 
 
And that brings us to the chapter about how to come up with topics… 
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Chapter 7: How to Find Relevant Topics 
 
When it comes to blog writing, attention to grammar, attention to your audience 
and brevity are essential. But the most crucial aspect of your blog is that it 
contains relevant information. 
 
When blog writers talk about a topic being relevant, they are talking about timely, 
market-friendly and, yes, even trendy, information.   
 
Consider real estate blogging. You may think that naturally your readers will want 
to know about things like home inspections or qualifying for a mortgage. And you 
would be right – these are great blog topics for your market.  
 
For a blog to survive for an extended period of time, you need to find out what 
clients want to read about and give it to them. 
 
Once you consider your entire client base including past and potential clients, it 
will not be difficult to think of relevant topics for your blog posts. Your blog will get 
more hits because it will cover topics that people care about now – which is what 
successful blogging is all about.   
 
We all need to jog our creativity from time to time. Here are some ways to get 
your creative juices flowing. 
 
Read other real estate blogs: 
 

• Rain City Guide (a wonderful blog about Seattle real estate) 
 
• St. Paul Real Estate Blog (Teresa Boardman's successful real estate blog) 

 
• Long Beach Real Estate Home (Laurie Manny's real estate blog that 

brings in literally thousands of leads) 
 

• The Mortgage Reports (Dan Green’s mortgage blog – the most successful 
in America!) 

 
 
Set up Google Alerts to be sent to you once a day. Google Alerts sends you 
an email when a new page for your chosen term makes it in the top twenty 
results on Google’s web search. You'll automatically receive articles and blog 
posts you can use to keep track of what's happening in your market and get 
ideas for blog posts. Here are the terms I suggest you set up: 
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• Real estate 
 

• REALTOR® 
 

• “Your city” real estate 
 

• “Your city” REALTOR®  
 

• “Your city” 
 

• Your name – keep track of what people are writing about you on the web! 
 
Go ahead, set up your own Google Alerts.   
  
Jot down ideas you run across that you think you'd like to blog about someday.  
I like to make this super easy by putting these ideas into a Microsoft Word 
document. Having this list of back-up topics will come in handy! 

Sample Blog Topics You Can Use 
 
Each post should be on a topic that would be of interest to someone reading a 
real estate agent's blog. Following are some example topics: 
 

• Buying real estate  
 
• Selling real estate 

 
• Real Estate Investing 

 
• Financing real estate 

 
• Neighborhood profiles 

 
• Real Estate Market reports (write a new one on a monthly or quarterly 

basis) 
 

• Decorating 
 

• Gardening 
 

• Maintenance 
 

• New Construction 
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• Renovation 
 

• Moving 

Don't want to write your own blog content?   
 
Let us do all the work for you with our SMARTblog Fast Start package which 
includes: 
 

• Full SMARTblog Marketing Website 
 

• Premium WordPress Theme and Plugin Licenses  
 

• Million Dollar Image Professional Graphic Design Package 
 
• Done-for-you Automatic Blog Content 

 
• Social Media Syndication (Automatically posts blog content to news feeds) 

 
• 90 Days of Starter Content 

 
• Online Referral Directory 

 
• Wordpress Training Videos 

• Personal 1 Hour SMARTblog Launch Coaching Session 

To learn more about our Fast Start package and all of our included features, 
check out our SMARTblog Fast Start Page.        
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Chapter 8: Encourage People to Comment On Your Blog 
Posts 
 
Encourage comments on your blog posts. Comments are great because they 
add fresh content, they give you ideas for how to improve your marketing and 
your business, and they can also add keyword phrases that the search engines 
love. 
 
To encourage comments: 
 

• Pose a question in a blog post. 
 
• Ask for comments as your Call to Action in blog posts.  

 
• Be sure to always respond to comments. 

 
When readers reach out to you with a comment, email or link from their blog 
posts, interact with them. It’s just good manners. It’s also a good way to increase 
the chances that they’ll come back again and tell other people about your blog.  
 
I get a lot of agents telling me that they don’t have enough people who read their 
blog. While I can relate to this frustration, I don't worry about it. Your primary goal 
is to get new leads and convert them to clients. If you're generating leads and 
clients, even if they're not commenting, you've still accomplished your goal.  
 
Interact with those who do come to your blog and make it the best experience 
you can for them. You’ll find that they spread the word for you.
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Chapter 9: Generate More Leads by Marketing your Blog 
 
It may not be what you want to hear, but unless you’re extremely lucky, it takes 
time to build a readership to your blog. So, settle in for the long haul and muscle 
up some patience. 
 
If you've followed my advice on writing content, you're already marketing your 
blog through the use of keywords. I'd like to share with you a few more basic 
marketing suggestions that will help drive more traffic (leads) to your blog: 
 

• Add a link to your blog in your email signature file. 
 
• Put a link to your blog on your website (and vice-versa: Put a link to your 

website from your blog). 
 

• Print your blog URL (domain name) on your business cards, brochures 
and flyers. 

 
• Promote your RSS Feed. Most blog platforms come with RSS feeds built 

in. Whoever you hire to set up your blog should add the RSS feed. 
Promote your RSS feed by having your webmaster put your RSS button in 
a prominent position. Also, many readers don't know how to use RSS so 
you might need to do some education on the topic of RSS feeds. You can 
do this by writing a post on how to follow your blog via RSS. And one last 
tip: occasionally include a Call to Action in your blog posts that says 
something like: Get all new content as soon as I post it by subscribing to 
my blog (then link them to your RSS feed). 

 
• Set up an email subscription. Not everybody needs, or even wants, 

anything to do with RSS feeds. No, they only want to check things in the 
cozy corner of their email inbox. So, in addition to having your blog 
webmaster set up your RSS feeds, also have them set up email 
subscription capability. The best place to do that is Feedburner. But, your 
magical webmaster will already know that! Then occasionally include a 
Call to Action in your blog posts telling readers to: Get all new content as 
soon as I post it by subscribing to my blog. It's as easy as putting your 
name and email address in the subscription form on my home page. 
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• Super Hi-Tech Email Newsletter Automation. One of the tools that we 

offer our clients is custom email newsletter integration with MailChimp.  
This system automatically monitors your blog website and imports the 
latest blog post content into a custom designed e-mail newsletter 
template. Subscribers can choose to get the email daily, weekly or 
monthly. Therefore, your blog content can be automatically delivered 
directly to their email inbox in a professional package that matches the 
branding of your website. Uber cool! Click Here To See Details!  

 
 
Know that there are many different ways to market your blog. As you continue to 
learn more about blogging, you'll read and hear tons of ideas. Don't get bogged 
down worrying the fact that you don't have them all done. Take it one step at a 
time. Always do the basics and continue adding great content on a consistent 
basis. Your blog will begin generating leads! 
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Chapter 10: So What's the Downside? 
 
Here are the negatives to blogging that no one wants to tell you: 
 
They're easy to start but hard to maintain, if you don’t have a lot of great 
content. People expect consistent, good quality content or they walk away. You 
can slack off but remember, you’re only one click away from someone 
unsubscribing. 
 
Don’t expect short-term benefits. Blogging isn't a quick fix. Be in this for the 
long term, or don’t start. 
 
Blogging can seem like a thankless duty. You'll rarely get those emails or 
comments we all crave patting you on the back. 
 
It can be time consuming. One of the negatives of blogging, for many people, 
can be the time it takes to regularly post. If you’re going to use a blog as a 
marketing tool, you have to commit to blogging on a regular basis to effectively 
reach your readers. 
 
It's as easy to destroy as it is to create. There’s nothing that will kill your blog 
faster than failing to add new content on a regular basis. 
 
How Often Should You Post? 
 
Make a commitment to post new blog content a minimum of 2 to 3 days a week. 
With a new blog, more is always better. So, in the beginning shoot for adding a 
new post 5 days a week.   
 
Once your blog is established, adding new content an average of 3 times a week 
will help increase your traffic because new content attracts search engines. Put it 
on your calendar (or on your Virtual Assistant's calendar) as a task to do every 
day at the same time. 
 
This is the time to ask yourself if you have the time (or the desire) to dedicate to 
writing frequent blog content – or if you need to find someone to write the blog 
content for you. Blog ghostwriting is a common practice, and can be a great way 
to watch a blog take form with little to no effort on your part. 
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Chapter 11: What if I Don't Want to Write My Own Blog 
Posts? 
 
Let me make this very easy and extremely inexpensive for you. Our SMARTblog 
Fast Start package includes an entirely customized SMARTblog Marketing 
Website with blog content included. 
 
Our Fast Start package includes articles already written for you and automatically 
posted to your SMARTblog daily. 
 
These blog posts can also be distributed throughout your social media sites on a 
daily basis, automatically! 
 
When you sign up, we will also start you off with 90 days of back dated content! 
 
To learn more about all our different features and how you can get a customized 
SMARTblog Marketing Site like the one you see below, check out our 
SMARTblog Fast Start page. 
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Chapter 12: What's Next? 
 
For more tips on attracting clients, read free lead boosting articles on the 
MySMARTblog. Every week, I add new articles on how to increase your sales 
through marketing. Here are some of the articles you can read for free on our 
blog: 
 

• Are You Mining The Gold From Your Database? 
 

• The Trust Factor...How To Earn It From Your Visitors 
 

• The Marketing "Two-Step" – How to figure out what works and what 
doesn't work with your real estate flyers/brochures/ads. 

 
• Using Press Releases To Get Traffic And Build Links To Your Website 

 
• Extra Traffic Doesn't Mean More Sales! 

 
• The Secret of Real Estate Postcard Marketing.  

 

Congratulations! – Now Get to Work 
 
If you read this guide because you're ready to commit to boosting the leads you 
get from the internet, then your next step is to take any of the ideas I presented 
to you and, yes, put them into action. 
 
If you need to get a blog set up, please check out our SMARTblog Fast Start 
Package.   
 
I hope this guide has been helpful. I wish you great success! 
 
To boosting your leads, 
Mikel Erdman 
MySMARTblog 
www.MySMARTblog.com  
mikel.erdman@mysmartblog.com  
Phone: 623-547-5899 
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